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PM Modi gives Mantra on Khadi to nation
We all are aware that for

the last several years, our
PM Narendra Modi has left
no stone unturned to
popularize Khadi and create
a mass movement where
everyone purchases Khadi
products, specially on the
special day of Gandhi
Jayanti. Modi has always
been promoting Khadi and
has also mentioned it in his
radio address multiple
times. His Mann Ki Baat'
gives utmost importance of
Khadi and its role in the
empowerment of the
countrymen.

He even talked about the
growth of the Khadi industry
in this year's Independence
Day address. According to
him  poor are getting jobs
because the sales of Khadi
have increased and the
recent data revealed by
Khadi and Village Industries
Commission (KVIC) backs
the claim. In relation with
Khadi, Sardar Patel has said
that India`s freedom lays in
Khadi and so does the
nation`s cultural identity.
Our PM  himself regularly
wears Khadi and has been
doing so since the very early
days when he was working

for the RSS and BJP
organisation. He has given
the Mantra of 'Khadi for
nation, Khadi for fashion' -
the idea that Khadi can
become a symbol of national
pride and a fashion
statement, which
can be popular
among the youth.

The Khadi and
Village Industries
C o m m i s s i o n
(KVIC), is a

 statutory
 organisation

engaged in
promoting and
developing Khadi and village
industries created by the Act
of Parliament. Khadi refers to
a hand-spun and hand-woven
cloth. The raw materials may
be cotton, silk, or wool, which
are spun into threads on a
charkha, a traditional
spinning implement. Khadi
was launched in 1920 as a
political weapon in the
Swadeshi movement of
Mahatma Gandhi. The
relevance of Khadi and Village
Industries is that they are
both labour intensive in
nature. In the wake of
industrialization, and the
mechanization of almost all

processes, Khadi and Village
industries are suited like no
other to a labour surplus
country like India.

Modi  repeatedly says
that  "When we purchase a
Khadi, we are brightening

the lives of the
lakhs of weavers
who toil day and
night. Buying a
Khadi product is
l ike ushering a
Diwal i in the
homes of the
weavers. He feels
that  khadi is
getting wide

acceptance in the society for
the last decade and it would
be in the fitness of things for
each person to buy at least
one pair of khadi dress as the
best possible tribute to the
Mahatma.

Gandhiji was the founder
of Khadi, but it was Khadi
which inspired Gandhiji at
every stage of his life and
work. The first inspiration
came to him in the year 1908.
He returned to India from
South Africa on Jan 9th 1915
and started his ashram at
Ahmadabad. Here the Khadi
became a practical.  Khadi
became a common factor

among the "satyagrah" and
served as unifying thread
among Indians. It was right
called "the livery of
freedom"

Gandhiji launched the
programme of Khadi and
village industries as an
integral part of the freedom
struggle for the economic
emancipation of the
downtrodden masses of
India by providing them with
gain full employment and
subsistence to them.  The
Charkha is a powerful
symbol that Mahatma
Gandhi used during his fight
against colonialism and
injustice. It stood for self-
sustenance and a war
against poverty. Mahatma
Gandhi strongly advocated
the usage of Khadi products.
No doubt, today  there is
greater awareness about
Khadi and it can be a
powerful means of
empowering the poorest of
the poor.
Vinod Chandrashekhar
Dixit
dixitpatrakar@yahoo.in
B-15 Jyoti-Kalash
Society,
Jodhpur Tekra Satellite,
Ahmedabad - 380 015.

Ahmedabad: "Given the
slowing economy, the finance
minister has tried to stimulate
consumption by reducing tax
rates esp. to the persons in
the lower tax bracket. The

Mr. Rajat Jain, CIO, Principal
Mutual Fund on the Union Budget

continued focus on rural areas
and infrastructure is welcome.
The government has been
reasonable in forecasting the
nominal GDP and the growth
in tax rates." (19-10)

Ahmedabad: Producer
Siddharth P Malhotra has led
the content revolution with
some innovative storylines
and concepts. Announcing
another show Pawan& Pooja
under his banner today,
Malhotra has come up with
yet another innovative line of
thought - one that will strike
a chord across generations.
He revealed that the show
stresses on love and the
range of emotions associated
with it.

Siddharth Malhotra says,
"I have always been driven
by experimentation, I believe
it allows us to innovate and
learn while we deliver what
viewers want. Pawan& Pooja

Ahmedabad: With its
vision of bringing Indian
audiences’ premium content
for FREE, MX Playerhas joined
hands with some of the best
in the industry to curate its
slate of Originals and
Exclusives. This time, the
leading streaming platform is
associating with not one but
three prominent Bollywood
creative minds for its
upcoming MX Original Series
- Pawan & Pooja!

Siddharth P Malhotra,
who is acclaimed for his
films - We Are Family and
Hichki, Shaad Ali who won
hearts wi th Saath iya,
BuntyaurBabl i ,  OK
Jaanuand Director Ajay
Bhuyanare helming this
project. The relationship
drama explores the lives of
3 couples – all coincidently
named Pawan and Pooja
who at different stages of
their lives discover that
the i r  love is  indeed

Ahmedabad: The 11th
edi t ion of
INDIAWOOD,organised by
NürnbergMesse,  is  the
region's biggest knowledge
sharing show for furniture
manufacturing machinery,
raw mater ia ls ,  panels ,
hardware, components and
accessories.It will be held
from February 27-March 2,
2020at Bangalore
International Exhibit ion
Centre, Bengaluru.

The five-day mega show
will focus on carpentry,
sk i l l ing,  innovat ion,
automat ion and
digitalization with the aim
to drive Indian furniture
manufactur ing and
woodworking industry and

Ahmedabad:  Proptiger.
com reported that 50% of
unsold housing stocks in the
nine major residential markets
in India are in the affordable
segment. Data available with
PropTiger.com show the
markets covered in the analysis
had a total unsold stock
consisting of 7.75 lakh units at
the end of the calendar year
2019. Of this, close to 3.90 lakh
units were affordable homes.

Various measures
announced by the government
to boost sales of affordable

Ahmedabad: Hyundai
Motor India Ltd., the country's
first Smart Mobility Solutions
Provider and the largest
exporter since inception,
unveiled The New 2020
TUCSON on first day of AUTO
EXPO 2020. The New 2020
TUCSON unveil comes at an
opportune time when the
SUVs are largest selling and
the most admired body type
choice among Indian buyers.

The New 2020 TUCSON is
engineered to deliver
Excellence with Premium &

Siddharth P Malhotra announces new
web show Pawan& Pooja on MX Player

started off with the same
thought, we wanted to
explore how love changes as
we age. Having a team that
is aligned and wants to create
quality content helps in
building the right foundation
which shines through in the
final product." On working
with Mahesh Manjrekar, he
adds, "Mahesh is a veteran
actor and it is visible in every
shot he gives but once off
camera, one would never
believe what fun person he
is. We have some of the best
memories on the sets of
Pawan& Pooja and I couldn't
be happier I had the
opportunity to work with
him." (19-10)

Directors of Hichki, Bunty Aur Babli and Saathiya
come together for MX Player’s ‘Pawan & Pooja’

conditional, breakable and
questionable.An ensemble
cast is seen essaying the
roles of Pawan and Pooja
withveteran actors Mahesh
Manjrekar - Deepti Naval,
powerhouse performers
Sharman Joshi -GulPanag and
young heartthrobs Taaruk
Raina - Natasha Bharadwaj as
the 3 couples. (19-8)

Affordable homes make up for half unsold
stock in 9 Indian cities: PropTiger report

property in the recent past have
not yet had the desired impact
but things are slowly beginning
to stabilise for the category. In
its report "Real Insight
Q3FY20", Proptiger. com, that
is owned by Elara Technologies,
which also owns Housing. com
and Makaan. com, reported
that there has been a 14 per
cent annual decline in unsold
stock in this category.  At the
end of 2018, developers were
sitting on an unsold stock
consisting of 452,850 affordable
homes. (1-7)

Hyundai Unveils The New 2020
TUCSON at Auto Expo 2020

Bold Styl ing, Dominant
Performance, Smart
Technology & Comfort along
with Enhanced Connectivity
and Advanced Safety. With
over 6.5 million customers
worldwide, TUCSON is one of
the best-selling SUV's across
the world. Tucson's strong
success is apparent from the
overwhelming response it has
received from experts and
from customers winning
many prestigious awards in
India since its launch in
November 2016. (1-7)

Over 80 companies from Gujarat region
to participate at INDIAWOOD 2020

establish India as one of the
top manufactur ing
destinations in the region,
in sync with Government of
India 's  'Make in India '
vision. Over 80 exhibitors
will be participating from
Ahmadabad, Gandhinagar,
Gandhidham, Kacch, Surat,
Rajkot ,  Vadodara,
Jamnagar and other parts
of Gujarat  Region and
expecting more business
enquiries from the show.
Companies Rushil Décor
L imited,  Hueck Decent
Engraving India Pvt Ltd.,
Turakhia Overseas Pvt Ltd,
Anchav Industries Pvt Ltd,
KRISHNA TRADING CO. to
be named a few will be part
of the mega show. (1-7)

Ahmedabad: id8 media
solutions is no ordinary
agency. Founded in 2001,
they offer their clients a very
viable solution for their
marketing needs. This is done
in a very unique way, which
has so far not been tried in
the industry - integrated
marketing communication.
The agency uses the tools of
Creative and Content, Digital
Marketing, Public Relations,
Marketing and events to help
the brands they manage
achieve great heights.  They
help increase the bottom line
of its partner companies not
only by creating brand
awareness but also by
helping the brand increase its
sale of product or service.

Founded by Tanya
Swetta, a young and
dynamic entrepreneur who
understood the value that a
sound marketing activity can
deliver for a brand and put
her efforts towards

It is important to be creative:
Tanya Swetta & Aman Swetta

unlocking that potential,
begun the journey of this
company. (19-10)

Ahmedabad: Cancer is
among the most dreaded
diseases, worldwide today,
majorly because of the
physical, mental and
emotional impact it makes
not only on the patient but
also on everyone associated.
World Cancer Day is an
international day observed by
the United Nations on  4th
February every year, to raise
awareness of cancer and to
encourage its prevention,
detection & treatment. The

Shalby Group of Hospitals organizes
mega campaign for Cancer Awareness

primary goal of World Cancer
Day is to significantly reduce
illness and death caused by
cancer and is an opportunity
to rally the international
community to end the
injustice of preventable
suffering from cancer.

Shalby Hospitals Naroda,
one of the most renowned
multi-specialty hospitals in
Ahmedabad and across
Gujarat providing
comprehensive Cancer care,
today observed World Cancer
Day with a variety of socially
relevant activities. A group of
1000+ enthusiasts including
Cancer Survivors, Doctors
and Youth took part in a 4 Km
Marathon run to signify the
global  "I AM AND I WILL"
campaign which is a call for
action urging for personal
commitment , demonstrating
how the power of individual
action taken now  can  impact
the future. (19-8)

‘Gujaratis turning victims of human trafficking in the US’
VADODARA: Lot of Indians,

especially Gujaratis, become
victims of human trafficking in
their urge to live the great
American dream.

This is what Harold D’Souza,
Indian American activist and
member of the US President
Donald Trump’s advisory council
on human trafficking, told TOI
on Tuesday.

Harold, who was appointed
by former President Barack

Obama to the United States
advisory council on human
trafficking, was reappointed to
the council last year.

“I have come across many
such individuals from Gujarat
who face lot of difficulties,
struggle and have to make
sacrifices. But these things don’t
come out as there is stigma
attached to them,” said Harold,
who is himself a survivor of
human trafficking.

Referring to recent incidents
of 32-year-old Ahmedabad

resident impersonating as an
81-year-old man to take.


